
Ovine/Sheep Test Order Form
How to Order:
1.	Fill out customer and payment information in its entirety.
2.	Proceed to test options and total cost of testing.
3.	On page 4, please fill out animal information and confirm testing.
4.	To outline multi-sire for parentage verification, please use the Additional Dam/Sire Comparison Form.
5.	Submit order and physical samples as indicated.
6.	Ship samples to: Neogen Genomics, 4131 N 48th St, Lincoln, NE 68504

Customer and Payment Information
Producer Information

Operation name:_ ___________________________________	 Account_ ________________________________________________

Producer name:_ ______________________________________________________________________________________________

Address:_ ____________________________________________________________________________________________________

City: _ _____________________________________________ 	 State: _________________ 	 Zip:_____________________________

Phone: _ ___________________________________________	 Email:_ __________________________________________________

How do you wish to receive your results?        Email        Mail        Fax

Who else should receive results (email address): _ ___________________________________________________________________

Billing Information

Billing information is the same as producer information:       YES       NO

Operation name:_ ___________________________________	 Producer name:___________________________________________

Address:_ ____________________________________________________________________________________________________

City: _ _____________________________________________ 	 State: _________________ 	 Zip:_____________________________

Method of Payment 

     Invoice (existing customers only)       Credit card       Check (enclosed — payable to Neogen)

Name on card:_ _____________________________________	 Card type:      Visa      Mastercard      Discover      American Express

Card number:_______________________________________ 	 Exp. date:______________ 	 CVC:____________________________

Signature:____________________________________________________________________________________________________

Results
Test results have an average turnaround time (TAT) of three to four weeks from the samples’ arrival at Neogen’s lab.

____________________________________________________________________________________________________________

+ Some tests are run on a minimum sample basis and may take up to five to six weeks for results.
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No Results (NR) Retest Policy
Please be aware when collecting samples that we do accept resubmissions for any samples that fail testing (receive an NR score) 
but these samples will be retested at the full price of a new test. If you have questions about sample collection or resubmission, 
please contact us.

Comments/additional information:_ ______________________________________________________________________________

____________________________________________________________________________________________________________

____________________________________________________________________________________________________________
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By submitting this form, I acknowledge I have read and agree to this disclaimer.
Neogen Disclaimer: Notwithstanding anything contained herein, the services provided hereunder are delivered “as-is.” Neogen warrants only that it will use 
commercially reasonable efforts to process the sample(s) provided herein to Neogen from you. Neogen provides no other warranty of any kind, whether express 
or implied, (including without limitation, all warranties of merchantability, fitness for a particular purpose, title, and noninfringement), and Neogen assumes 
no legal liability or responsibility for the accuracy, completeness, reliability, or usefulness of any information disclosed, nor does Neogen represent that its use 
would not infringe privately owned rights. All results will be predicated on the assumption that each sample is obtained from a single animal, and will be reported 
in association with the sample designations provided by you. Neogen assumes no responsibility for correctly identifying a particular animal as the source of any 
sample. In no event shall Neogen or its agents or officers be liable for any damages whatsoever (including without limitation, damages for loss of profits or business 
interruption, or any indirect, special, punitive, consequential, or incidental damages) arising out of the use of the information and data obtained through the services 
provided hereunder, even if Neogen has been advised of the possibility of such damages.
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Complete all pages of this form and mail it with samples to: Neogen Genomics, 4131 N 48th St, Lincoln, NE 68504.

Test Options Price* X Qty = Total $

Sheep Parentage (160 SNP) Global
Parentage Disclaimer: The data collected with parentage testing are for private use only and 
cannot be used in comparison or data population with any association or registry. You must verify 
prior to submission that all relevant parents have been genotyped and are on file with Neogen. $21.00 X =

Ovine Scrapie 
Scrapie Disclaimer: Neogen is a USDA-certified laboratory; however, samples submitted 
using Neogen’s Ovine/Sheep Test Order Form will be tested for Scrapie, but the results are 
intended for personal use ONLY. These results does not qualify the animal for inclusion in the 
Scrapie Free Flock Certification Program (SFCP). $17.00 X 	 =

Ovine Meat Traits $18.50 X =

Ovine Health Traits $18.50 X =

Ovine Fertility Traits $18.50 X =

Sample Type: tissue, blood, hair, or TSU samples are accepted, anything else should be 
denoted as “other”.  
NOTE: A $5.00 hair processing fee will be added to all hair samples submitted for testing. 
Additionally, if not placed directly on a hair card, a $4.00 carding fee will also be placed on 
top of the hair processing fee. $5.00 X =

Total Due**

*Prices are subject to change at any time without notice.

**Sales tax is applicable in some states and may be applied when invoiced. If you are unsure whether to add sales tax, we 
recommend paying with a credit card. If you are tax exempt, please fax an exemption certificate to Neogen’s accounts receivable 
department at 517.372.0567.

***Samples are stored for one year for no additional fee. For long-term storage details, contact us at 1.877.443.6489.

Please visit neogen.com to order sample kits or call us at 1.877.443.6489.
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